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Part A: Pupil premium strategy plan 

Statement of intent 

At Krishna Avanti School, we celebrate success and are committed to ensuring every child fulfils their 
potential, no matter their circumstances. We strongly believe that deprivation is not a barrier to 
academic success and have high aspirations and ambitions for all our children. We recognise that our 
children come from varied back grounds, therefore, to achieve equity, some children may need 
additional support to compensate for home circumstances and realise their full potential.  
 
We appreciate that pupils eligible for pupil premium funding often encounter barriers to their learning. 
To ensure we accurately target our pupil premium funding at removing these barriers, we will identify 
our eligible pupils’ barriers to learning through consultation with the whole staff team, parents/ carers, 
and the children themselves. The range of barriers is wide, but can be put into three groups: Emotional, 
Motivational and Learning barriers. 
 
As quality first teaching is at the heart of our approach, with a focus on areas in which disadvantaged 
pupils require the most support and this has been a priority for our school. We recognise that high quality 
early years provision with a strong emphasis upon developing early reading and number skills is crucial 
to all pupils, but particularly those who have experienced disadvantage in early life. We appropriately 
select and implement intervention immediately after we identify even a small disadvantage in learning 
or personal development. This is proven to have the greatest impact on closing the disadvantage 
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2 Lower outcomes in the core subjects 
Internal assessments, in school monitoring and discussions with pupils indicate that the 
attainment in all core subjects of the Pupil Premium pupils is below that of non-pupil 
premium children.  

3 Mental health and Wellbeing 
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4. Families engaged with their 
child’s schooling and enrichment 
activities. 

• Robust communication systems enable regular contact with 
parents. 

• Positive parental comments on surveys. 
• Parents engage with school communication such as 

newsletters, Twitter workshops





https://educationendowmentfoundation.org.uk/education-evidence/teaching-learning-toolkit/phonics
https://educationendowmentfoundation.org.uk/education-evidence/teaching-learning-toolkit/phonics
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Themed Weeks These weeks include fun, and exciting events in-
cluding visitors attending the school to promote 
the 
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Part B: Review of the previous academic year 




